. . ' - - ' . . . a
g g
Odc ddla revdo O O AllO sAiw SIS
[ ) () ()
B O AUIOIN AO C C C C O
E Al 1AINA 0QAd O AllO \
Orole OlNd ® A D0rade pe CC &
< O C Ol dvdlldie ddld C
Cd al 10 AllE @ O

Map the Journey
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Who specifically
areyou talking to
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O change?
What exactly is
the opportunity or
challenge you're
starting with?
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Meet your audience
where they are with

hannels
encers
trust?

messages that
matter to them

A

48 Measure With Purpose

Which KPlIs will
best determine if

your goals have
been met?

How can you

include metrics .
that show ' Precisely track
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Which
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success and how
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Perform a post-morte
tolearn from experience

Which messages, Which metrics best What new insights and build onsuccess
tactics, or correlatedto the or unexpected
executions desired outcomes results did you
worked best? from your key uncover or
Least? audiences? . achieve?
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Want to learn more about how precision planning can drive your business?
Download our comprehensive guide How Data-Influenced Communications Can
Efficiently Impact Audiences —and Your Business for insights, implications and
tips to help you on your journey.
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