
Filling the 
Sports Void in a 
COVID-19 World
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A s  e v i d e n c e d  b y  t h e  e m o t i o n a l  re a c t i o n s  a c ro s s  t h e  U. S . 

w h e n  l i v e  s p o r t s  w e re  p u t  o n  h o l d ,  i t ’s  n o  s e c re t  s p o r t s 

p l a y  a n  i m p o r t a n t  ro l e  i n  o u r  l i v e s  a s  b o t h  a  s o u rc e  o f 

e n t e r t a i n m e n t  a s  w e l l  a s  a  f a c i l i t a t o r  o f  c o n n e c t i o n s . 

S p o r t s  f a n s  a re  n o w  f a c e d  w i t h  i d e n t i f y i n g  o p t i o n s  t o  f i l l 

t h e  h o l e  i n  t h e i r  l i v e s .

Yo u n g  A d u l t s  S e e k 
S p o r t s  F i x
W i t h  s p o r t s  o n  h i a t u s ,  6 9 %  o f  s p o r t s  f a n s* 
a g e s  1 8 - 3 4  h a v e  t a ke n  s t e p s  t o  g e t  t h e i r 
s p o r t s  f i x ,  w h i l e  j u s t  3 2 %  a g e d  5 5 +  i n t e n d 
t o  d o  s o,  p re fe r r i n g  t o  w a i t  fo r  t h e i r  f a v o r i t e 
s p o r t s  t o  re s u m e  t h e i r  s e a s o n s  ra t h e r  t h a n 
s e e k i n g  o u t  a l t e r n a t i v e  o p t i o n s . 

In Search of Options to Whet Their Sports 
Appetites:

Top Three Ways to Fill the Void:

G a m i n g  a n d  E s p o r t s’ 
T i m e  t o  S h i n e
M a n y  y o u n g  a d u l t s  a re  f i l l i n g  t h e  v o i d 
b y  c o m p e t i n g  i n  o r  w a t c h i n g  e s p o r t s . 
T h e  o l d e r  t h e  re s p o n d e n t ,  t h e  m o re 
re m o v e d  t h e y  a re  f ro m  l i v e  a c t i o n ;  t h o s e 
o v e r  3 5  l e a n  t o w a rd  w a t c h i n g  s p o r t s 
d o c u m e n t a r i e s  a n d  re b ro a d c a s t s  o f 
c l a s s i c  g a m e s  o r  fo l l o w i n g  d i s c u s s i o n s  
o n  s o c i a l  m e d i a  o r  o n l i n e  fo r u m s .

H o w  S h o u l d  P l a y  R e s u m e?
U n t i l  s o c i a l - d i s t a n c i n g  re q u i re m e n t s  a re  l i f t e d 
a n d  f a n s  c a n  re t u r n  t o  t h e  s t a n d s ,  m a n y  w a n t 
s p o r t s  l e a g u e s  t o  h o l d  o f f  o n  re t u r n i n g  t o 
 t h e  f i e l d .

How Can Brands Connect With Their 
Audiences While Consumers Are Seeking 
Out Alternatives to Live Sporting Events?

O p p o r t u n i t y  l i e s  i n  e v e r y  c h a l l e n g e .  T h i s  s u r v e y  b o t h  u n d e r s c o re s 
t h e  s i g n i f i c a n t  a p p e t i t e  t o  b e  q u e n c h e d  a s  w e l l  a s  i d e n t i f i e s  a re a s 
i n  w h i c h  b ra n d s  c a n  a d d re s s  t h e  v o i d ,  s p e c i f i c a l l y  b y :

Background/Methodology: Yo u G ov,  o n  b e h a l f  o f  Ke t c h u m , 

s u r v e y e d  1 ,1 7 9  U .S .  a d u l t s  ( a g e d  1 8 + ) ,  o f  w h o m  6 1 7 

q u a l i f i e d  a s  s p o r t s  f a n s  ( * by  i n d i c a t i n g  t h e y  r e g u l a r l y 

f o l l ow  b a s ke t b a l l ,  f o ot b a l l ,  b a s e b a l l ,  s o c c e r,  h o c ke y, 

N AS C A R  o r  g o l f )  b e t w e e n  M a r c h  2 3 – 24 ,  2 0 2 0  t o 

i d e n t i f y  h ow  t h e y  p l a n  t o  g e t  t h e i r  s p o r t s  f i x  w h i l e  a l l 

t r a d i t i o n a l  s p o r t s  a r e  s u s p e n d e d  a n d  t h e i r  p e r s p e c t i v e 

o n  h ow  s p o r t s  s h o u l d  r e s u m e .  T h e  s u r v e y  w a s  c a r r i e d 

o u t  o n l i n e .  T h e  f i g u r e s  h av e  b e e n  w e i g h t e d  a n d  a r e 

r e p r e s e n t a t i v e  o f  a l l  U .S .  a d u l t s  ( a g e d  1 8 + ) .
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o f  s p o r t s  f a n s  a c ro s s  a l l  a g e 
ra n g e s  a g re e  p ro fe s s i o n a l  s p o r t s 
s h o u l d  b e  p o s t p o n e d  u n t i l  f a n s 
a re  a b l e  t o  a t t e n d  g a m e s 

w o u l d  b e  o k  w i t h  g a m e s 
re s u m i n g  w i t h o u t  f a n s 
i n  a t t e n d a n c e 

fe e l  c u r re n t  s e a s o n s  s h o u l d  b e 
c a n c e l e d  i n  t h e i r  e n t i re t y

P l a y i n g  s p o r t s - t h e m e d  v i d e o  g a m e s  

Wa t c h i n g  e s p o r t s

Pa r t i c i p a t i n g  i n  /  re a d i n g  s p o r t s  d i s c u s s i o n s 
o n  s o c i a l  m e d i a  o r  o n l i n e  fo r u m s

Wa t c h i n g  s p o r t s  d o c u m e n t a r i e s

Wa t c h i n g  re b ro a d c a s t s  o f  c l a s s i c  g a m e s  

Wa t c h i n g  s p o r t s - t h e m e d  m o v i e s

Wa t c h i n g  re b ro a d c a s t s  o f  c l a s s i c  g a m e s  

Wa t c h i n g  s p o r t s  d o c u m e n t a r i e s

Wa t c h i n g  s p o r t s - t h e m e d  m o v i e s

To further discuss results and insights 
from this survey, please contact: 

Pa t r i c k  W i xt e d 

S e n i o r  V i c e  P re s i d e n t ,  S p o r t s 

p a t r i c k .w i x t e d @ ke t c h u m .c o m 
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M a l e  S p o r t s  Fa n s

54%

Fe m a l e  S p o r t s  Fa n s

38%

C re a t i n g  
C o n n e c t i o n s 

D e p l o y i n g  a  D i g i t a l 
G a m e  P l a n

P i v o t  
P ro g ra m m i n g
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