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The Influence  
of Wellness 
The $3.72 trillion wellness industry is impacting almost everyone 
and overturning old stereotypes along the way.1 But don’t confuse  
it with health – it’s an intentional pursuit of spiritual and emotional 
well-being, not just physical, according to Ketchum’s Influence  
of Wellness study.2
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1  Global Wellness Institute, Global Wellness Economy Monitor, January 2017.
2 A nationally representative online survey among 1,046 adults (aged 18+) was commissioned by Ketchum between March 12-14, 2018.   
  The margin of error for this survey was +/- 3.07 at a 95% confidence level.


