15 TRENDS
FOR 2015
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THE CULTURE WAR IS ON

In 2015, companies that want to attract and keep the best people will need to work
harder to define and embody a clearly differentiating purpose, mission and culture.
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EMERGENCE OF DATA
INFORMED CREATIVITY

Data will be used to inform insights at the creative level before the
big idea is born, not just to support the idea.
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RESPECT AS CAPITAL

As companies begin to work even more across regions, the more successful
ones will rely more on this than anything else: respect. Respect for local
knowledge and respect for ideas from all countries and locations.
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From the New Traditionalist Millennial Male to
the Sensitive Boomer, 2015 will see more male
micro-targeting by brands.



MOMS ARE TAKING OVER

AS THE HOUSEHOLD CEO
..BUT THE MAJORITY DO
NOT FEEL IN CONTROL OF
THEIR DESTINY

In 2015, marketers will need to understand
how moms’ growing earning power
impacts health, attitudes and behaviors.




MILLENNIALS ARE A
SURPRISING MIX OF

PRAGMATISI\g
IDEALISM




THE UNDERESTIMATED

MATURE CONSUMER
(BOOMERS + SENIORS)

They're America's largest population
segment. They have the most purchase
power. Yet only a fraction of marketing

budgets are spent on reaching

them. In 2015, the generation that's
redefining purchasing habits and brand
preferences will demand a second look.





